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(a) Consumer education, which means 
any action taken to provide informa-
tion to, and broaden the understanding 
of, the general public regarding 
softwood lumber; and 

(b) Industry information, which 
means information and programs that 
would enhance the image of the 
softwood lumber industry. 

§ 1217.13 Manufacture. 
Manufacture means the process of 

transforming softwood logs into 
softwood lumber. 

§ 1217.14 Manufacturer for the U.S. 
market. 

Manufacturer for the U.S. market 
means domestic manufacturers and im-
porters of softwood lumber as defined 
in this Order. 

§ 1217.15 Marketing. 
Marketing means the sale or other 

disposition of softwood lumber in inter-
state, foreign, or intrastate commerce. 

§ 1217.16 Nominal size. 
Nominal size means the size by which 

softwood lumber is known and sold in 
the marketplace that differs from ac-
tual size and is based on the thickness 
and width of a board when it is first cut 
from a log, or rough cut, prior to dry-
ing and planing. 

§ 1217.17 Order. 
Order means an order issued by the 

Secretary under section 514 of the Act 
that provides for a program of generic 
promotion, research, and information 
regarding agricultural commodities au-
thorized under the Act. 

§ 1217.18 Part and subpart. 
Part means the Softwood Lumber Re-

search, Promotion, Consumer Edu-
cation, and Industry Information Order 
and all rules, regulations, and supple-
mental orders issued pursuant to the 
Act and the Order. The Order shall be a 
subpart of such part. 

§ 1217.19 Person. 
Person means any individual, group 

of individuals, partnership, company, 
corporation, association, affiliate, co-
operative, or any other legal entity. 

§ 1217.20 Planing. 

Planing means the act of smoothing 
the surface of a board to make the 
wood a uniform size. 

§ 1217.21 Programs, plans, and 
projects. 

Programs, plans and projects mean 
those research, promotion and informa-
tion programs, plans, or projects estab-
lished pursuant to this Order. 

§ 1217.22 Promotion. 

Promotion means any action taken, 
including paid advertising, public rela-
tions and other communications, and 
promoting the results of research, that 
presents a favorable image of softwood 
lumber to the public and to any and all 
consumers and those who influence 
consumption of softwood lumber with 
the intent of improving the perception, 
markets and competitive position of 
softwood lumber and stimulating sales 
of softwood lumber. 

§ 1217.23 Research. 

Research means any activity that ad-
vances the position of softwood lumber 
in the marketplace that includes any 
type of test, study, or analysis de-
signed to advance the image, desir-
ability, use, marketability, sales, prod-
uct development, or quality of 
softwood lumber; new applications; im-
proving softwood lumber’s position in 
building and fire codes; softwood lum-
ber product testing and safety; and 
evaluating the effectiveness of market 
development and promotion efforts in-
cluding life cycle studies, forestry, sus-
tainable forest management, environ-
mental preferrability, competitiveness, 
efficiency, pest and disease control, 
water quality and other management 
aspects of forestry and the forests from 
which softwood lumber originates. 

§ 1217.24 Secretary. 

Secretary means the Secretary of Ag-
riculture of the United States, or any 
other officer or employee of the De-
partment to whom authority has been 
delegated, or to whom authority may 
hereafter be delegated, to act in the 
Secretary’s stead. 
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